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Communication

PRINT IS EFFECTIVE

PRINT

-l

POWER

Print Power will demonstrate to media-mix decision makers
the effectiveness of printed media as a vital channel for
marketing and advertising. Famous brands and eye-catching
media adverts will be used to prove the effectiveness of print
media in newspapers, magazines, direct mail, brochures,
catalogues, folders, corporate reports and general business

communication.
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have a great
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PRINT IS SUSTAINABLE Werertt

Two Sides promotes the responsible production and use of
print and paper and dispels common environmental
misconceptions by providing users with verifiable
iInformation on why Print Media is an attractive, practical
and sustainable communications medium
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Anti print and paper messages still surround our

iIndustry
b% thinkbeforeprinting.or

PayItGreen' 4 Please consider the environment before printing
G004 for the Eavironment. Geod for You MHorne B g

& mWorld Save trees, save paper
_ Saim T
Electronic Paper Free Day
Billing,

PR r—— Best Hegaras,

Customer Services

10 @)
[

10

Statements, g II F | % Please consider the environme

Payments.

Switch to paper-free billing

Switch to paper-free biling to stop your paper bil.

@ nopaper ‘ 4

_ Print and Paper ‘
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Two Sides Worldwide Partners
<~ O

Business

1 2 3 4 5 6 Co nasI:lcllner

Audience

V
1. Pulp & paper production AF&PA, APIA, CEPI, Eurograf, EPIS, TAPPI

2. Paper and equipment distributors EUGROPA., GAMAA,, GASAA,
NPTA, Picon
3. Printing ERA, EPE, INTERGRAF, PIA, PIAA, VDMA
4. Publishing ACA, ACMA, EMMA, FIPP EPC, WAN-IFRA, INMA, Fedma
5. Envelopes EMA, FEPE,
6. Postal & distribution PostEurop, IPC, Distripress
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The "Two Sides’ initiative tells the story of

Print and Paper in a straightforward and
honest way:

Tackling the environmental arguments head on
Balanced approach

Factual and Authoritative
Exploring the Myths
Setting out the Facts

_ Print and Paper
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The paper industry has a great environmental story
to tell

Two Sides will set out the facts, such as, (European
example):
Only about 11% of the timber harvested worldwide is used directly by
the pulp and paper industries. Fuel and timber are the main users

The European paper industry sources more than 80% of its wood
and its wood pulp from within Europe and the total area of European
forest is now 30% larger that in 1950 and increasing by 1.5 million
football pitches each year

68% of paper is recovered for recycling in Europe

54% of the energy consumed by the European Industry originates
from biomass

Every region has its own surprising facts and figures!

Print and Paper
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The “Two Sides’ campaign

Communication flow

E .Consirrner&;.’ _Emr_ironrnen’rol.Percepﬁons_of_Priht & _P_o per .

ple |0C Consumers prefer paper and see it as a --------
3U - Sustainable way to keep records _________ S
Lo Consumers like paper, porhculorly N G

_-) 80% prefer readlng from paper (83% of 18
- 24yo) - : :
» 74% believe that paper|s more. pleasant
than other media, (78% of 18- 24 ¥Q)

> 54% agreed that paper. records. are mare . .
sustalnablethan electronlc storage (57% g
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The “Two Sides’ campaign

Resources-laden websites at the centre of the campaign.

[ sites, 5 languages, 5000+ visitors a month.

Forests in EU countries

www. fwosides_info

Walk through the forest and
see sustainable forestry
being managed in harmony
wath nature

More News
e ——y

Green Mill index launched
for the pulp and paper

mrds sctm

are growing and cover
42 % of the total land area

More Q& A's

is there any informative pnntmatenal 1
can order free from thus website
facts figures, etc. thatis. by the
way, the interactive forrest site is
great. .. 1 started explonng it wath my
son 4 he is highly
nterested greetings

I have just read your report called
Pnnt is Greenl would love to be able
to share this via my social media
networks and blogs, but t lacks real
information and case studies and |

dont want to buy the reaserch book

Membership of Two Sides Two Sides offer probably the largest
demonstrates environmental selecthon of audwn and wdeo comntent on
eadership. Members embrace guding the sustamabity of prmt media
Prnnciples which require that

sustainable practces are mplemented

throughout thesr organisatons

Benefits include access to all '
materials, reqular news updates and FERaTe Gee3 O

o eleciromic wasie go? s
opportunibes o network wathun the the tas

rgamisatnon

‘Washinglon's foresis m
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The ‘Two Sides’ campaign

‘Two Sides’
Newsletters

Communicate to

m
embers and all site
registerees.

ebsite cont
sent to database ent
c.2,000 contacts
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Dear Marty? 21072010
Hcr-iumwono!lomwh@mvownWmMmMTwosmlwwoooﬂ‘l!otgotwmm'mmw
pooklets. Find out more here: ntp wwWW twosides info

able to prepare their own Myths & Facts
lmml..w’CoﬂmtD-188
Wewlmummgmmﬂwmm uhumncwnotolow'

For news of the Two Sides campaign in gurope please chick here: nitp W wWW

.qummomwummmw.o-ss

Kind regards.

30/09/2010
Promoﬂﬂﬂmo wledeﬁ
Print Power and Two sides roll out across

ss of Print Media in Europe
£urope More info

pomtar joins the Two sides Cam!
Domtar Corporation the largest integrated manufa

paper In North America and the second largest n the world

cturer and marketef of uncoated freesheet

noimomouulﬂommeompovmon
jinners oftts pvcahqmus comcemxm fowna once-in

Two Sides has announced the ¥
fetime trip 10 selected guropean paper mils More info
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0210912010
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the guropean Recovered Paper Councl (ERPC shows that

The latest Monttoring report of
workd record jevel of paper recyC

Europe has achieved 8 ¥ fing n More info

0210912010
el Two Sides messages reach Australial
Leading Australian printer Finsbury Green {eature the Two Sdes message in their house

magazine Challenge. Winter 2010 More info

0
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“Two Sides’, Myths and Facts Booklet
Personalisation possible for all members

{ print and Paper

;U\ | Myths and Facts : 5
reprlnt Gr - | Pureprint Grouy A= : 4 \|
gl ) == o\ > N
exceeding ¢ (BT JE—— P nd
€Xpectations. e %/ SESETTT S ‘ o \\
\ <
AR b —— . e vy < A .
':.::?::.;.’3":-' —’:’::E?:E'{ “ ’ : </ . Pred and Dogrer
e | S Z N e
. T ! ) — = —*'“'j
Bt | ——
RSt wei,.. — SeeomEa
e
TETITa T PureprintGroup

Multi-language, flexible format, regionally adaptable.
Mills, Merchants, Printers and Publishers have all

done versions.
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‘No wonder you love paper’

Campaign focuses on two simple facts

Did you know that forests in Europe,
which provide wood for making into
paper and many other widely used
materials, are 30% larger than in 1950?
In fact they’re increasing by 1.5 million
football pitches every year.t

If you love reading your favourite
newspaper, isn't it good to know that it's
made from natural and renewable wood.

tWorld Forest Resources, 1953 and UN FAO Global Forest
Resources Assessment, 2010

Did you know that almost 70%
of paper across Europe is
collected and recycled? In fact
it’s one of the most recycled
materials of all.t

Magazines are printed on paper
from natural and renewable wood
which is all good to know if you love
reading your favourite magazine.

tMonitoring Report of the European Recovered
Paper Council, (ERPC), 2010
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‘No wonder you love paper’
UK Advert examples

: . R codes lead to
100% nare | ;“éd 100% in srmed Q
30% more

70% chc(ed video and
consumer

website:

* Quizes

« Competitions
* Facts

- Talk directly to consumers

* Build on research showing consumer preference for
paper based media but concerns about forest loss and
poor recycling rates
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../Videos/Paper_and_Forests.mp4

‘No wonder you love paper’
Imagery can change but style is consistent across
European markets

& d
100% gﬂ"f"‘l': :;

70% gerecyc

W

0% » 100% _ o, o~
70% "“3o%  100% wIW:

) ) 70% "qt('d

E X
. o : g — Print and Paper ‘
Rubicon Network, 5th March, 2( f | == have a great
. environmental
' TWO SIDES

story to tell
www. hwosides.info




‘No wonder you love paper’
adverts can be targeted at different audiences

Preland Paser
‘ haw a grost

T o ol

environmenta |
story to tell
www. hwosides.info
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‘No wonder you love paper’
adverts can be targeted at different audiences
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The Myths and Facts Surrounding Paper and Printing, September 2011
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Have we influenced the way people feel about
the industry’s recycling record?

Less than 10% 7%

10-19% 13%

20-29% 19%

St Consumer beliefs

40-49% 11%

Do " [7o%non
More than 50% 8% understand that
Dontknow = M AN N AR AN AR A over 60% of

O NG baper is

recycled, (from

Consumer beliefs | 8%)

after advert
40-49% 5%
exposure
50-59% 5%
More than 60% 76%
Don'tknow 6%

Print and Paper
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Have we influenced the way people feel about
the size of Europe’s forests?

90% 1

78% .

80% 1 Consumer beliefs
70% A
s | before advert
50% 1 exposure From 78%
40% 1 . .
o | believing that
20% 1 001 forests are
10% 1 6% 0 1% ] )
o reducing in

Stayed the same Reduced in size InciQased in size Don'tknow Size, 75%
0% 1 c helief 7500 now believe
80% 1 onsumer peliers
5 - tor advert forests are
oo 1 ANEL AUVET increasing in
50% 1 exposure -
40% - P Slze.
30%
20% 1 16%
10% 4% 5%
0% -

Stayed the same Reduced in size Increased in size Don'tknow
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Print Power Magazine

The Myths and Facts Surrounding Paper and Printing, September 2011




Print Power Magazine

Effectiveness still - but promoting the ability
of print, special finishing and paper choice to
enhance the ‘look and feel’. Embossed stand
out cover in eye-catching envelope.

Issue 4, November 2012

19,000 addressed copies
2,500 to BPIF members, one copy per company
2,800 to BAPC members
280 to IPIA members
125 to PICON members

Invite to agencies and
designers to submit their |
own stories

The Myths and Facts Surrounding Pape




Print Power Magazine

The future?

The magazine continues to be the focus of the UK PRINT POWER |
print Power campaign.

Remains important as an must-read print media
‘handbook’

Advertising important for funding

Additional copies can be produced and mailed on
behalf of member organisations. Small charge to
cover print and postage

Next issue April 2013

The Myths and Facts Surrounding Paper and Printing, September 2011
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kellie@twosides.org.au
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